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INPOST ITALY INSTALLS ITS 6,000th LOCKER IN NAPLES AND ACCELERATES 
THE GROWTH PLAN OF ITS OUT-OF-HOME NETWORK 

 
The new 14-meter-long locker is the largest ever installed in Italy. 

The InPost Group surpasses 100,000 out-of-home points across Europe. 
 

Naples, September 24, 2026 - InPost Italy, the Italian division of the InPost Group—Europe’s leading 
out-of-home (OOH) logistics provider for e-commerce—has chosen Naples to install its 6,000th locker. 
Spanning 14 meters in length, it is the largest locker ever installed in Italy. 
 
Adding to its uniqueness, the new pick-up point features an exclusive mural. InPost commissioned 
illustrator Irene Ghillani (represented by Opera Illustration) to customize the locker. Utilizing a pop-art 
style with vibrant colors, the artist celebrates the essence of Naples, offering a modern reinterpretation 
of local culture, icons, and symbols. 
 
The 6,000th locker marks another major milestone in InPost’s logistics network expansion, coming just 
months after the company surpassed 10,000 out-of-home points nationwide. 
 
This achievement is part of a broader growth story for the Group. In the first half of 2026, InPost 
recorded consolidated revenues of approximately €1.89 billion (+24% year-on-year), alongside a 
record-breaking expansion of its network. Indeed, in early September, the Group announced it had 
surpassed 100,000 total out-of-home points across all European markets, where 380.9 million parcels 
were managed in the second quarter of 2026 alone. 
 
“Our 6,000th locker—this 14-meter giant we are inaugurating today—is also the symbol of a cultural 
shift that is concretely changing the habits of Italian consumers. We are not simply expanding a logistics 
network; we are driving a true paradigm shift in the world of online shopping. Our mission is to ensure 
that out-of-home delivery increasingly becomes the primary, natural, and preferred choice for anyone 
buying online, rather than just being seen as a backup to home delivery. 
Surpassing 10,000 points in Italy and contributing to the milestone of 100,000 in Europe proves that 
Italians are ready for this step: they want to reclaim their time, they demand absolute flexibility, and 
they are choosing a model that puts individual freedom at the center of the process,” says Nicola D'Elia, 
Managing Director of InPost Italy. 
 
This milestone comes during a particularly intense year of innovation for InPost Italy. March saw the 
launch of InPost SMart, a dedicated project for e-commerce SMEs integrating logistics networks, 
technology, and training, which has been joined by over 570 Italian businesses to date. In June, the 
company introduced its new InPost mobile app, which has already registered over 260,000 users in just 
over three months. The app integrates with Android Auto and Apple CarPlay, allows remote locker 
opening from up to 100 meters away, and enables seamless shipment tracking. 
 
InPost has been active in Italy since 2015 and became a designated courier in 2021. With a widespread 
network of lockers and InPost Points covering the entire national territory, it provides individuals and 
businesses with an efficient, flexible out-of-home parcel delivery and pick-up model. 
 
 
 
About InPost 
The InPost Group (AEX: INPST) is the leader in logistics solutions for e-commerce in Europe.              
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Founded by Rafał Brzoska, the InPost Group is now the leading delivery platform for e-commerce that has revolutionized the 
parcel market in Poland. The first Locker appeared in Krakow in 2009 and quickly became an indispensable part of the online 
shopping process, ensuring speed and convenience. By the end of Q22026, the InPost Group has more than 98,200 pickup 
points, including over 68,900 APMs and over 29,280 PUDOs in 9 countries (United Kingdom, France, Poland, Italy, 
Spain, Portugal, Belgium, Luxembourg, and the Netherlands). InPost also provides logistics and fulfillment services to e-
commerce, collaborating with around 100,000 e-tailers. In 2025 alone, the company managed 1,4 billion parcels (+25% 
compared to 2024). The InPost Group has a decarbonization strategy aiming to reach net zero emissions across its entire value 
chain by 2040, compared to its 2021 baseline. These targets were approved by the Science Based Targets initiative (SBTi) in 
March 2023 and are aligned with the Paris Agreement and the goal of limiting global temperature rise to 1.5°C. The Group 
regularly monitors its carbon footprint, improves data quality, and reports on its progress. More information can be found in 
the InPost Group’s annual report: https://inpost.eu/sites/default/files/2026-03/InPost_Group_IAR_2025_0.pdf  
  
Instagram: https://www.instagram.com/inpost.it/  
LinkedIn: https://www.linkedin.com/company/locker-inpost-italia/ 


