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InPost launches InPost SMart, the project developed in Italy
to support SME growth in e-commerce

InPost Italy, a logistics operator specializing in Out Of Home deliveries, presents InPost SMart, a new project developed with the aim of supporting the growth of small and medium enterprises operating in e-commerce. It provides them with logistical, technological, and training tools designed to enhance competitiveness and operational efficiency.

This initiative is part of the European network of the InPost Group, which in 2025 managed 1.4 billion parcels and boasts 94,500 Out Of Home pick-up points, including 61,196 automatic lockers distributed across 9 European countries. In Italy, the network has exceeded 9,500 OOH points, including lockers and InPost Points, across the national territory.

This extensive infrastructure is a key element of the InPost SMart project: enabling even small and medium-sized e-commerce businesses to access an efficient and scalable logistics network, simplifying shipment management and enhancing the delivery experience for end customers.

“InPost SMart was born from the efforts of the Italian team with the goal of putting our logistics infrastructure at the service of SMEs selling online,” comments Leonardo Berlingeri, Head of Commercial InPost Italy. “Many small businesses have competitive products and a strong brand identity, but often face difficulties in managing shipments, returns, and technological integrations. With this project, we want to offer them concrete tools to grow and fully leverage e-commerce opportunities, drawing on the capillarity of our European and Italian network.”

The service is designed for shipments up to 25 kg and integrates various logistical solutions, from delivery within the Out Of Home network of lockers and InPost Points to home delivery, with the option for end customers to easily manage returns by choosing the most convenient shipping point, even when the initial delivery was made to their home.

Alongside the logistical component, the project includes technological tools and training paths dedicated to e-commerce operators. Thanks to collaboration with Ecommerce School, merchants joining InPost SMart can access a professional training program dedicated to online business development for free. On the technological front, for those who do not already have an active solution, a simplified integration with Qaplà is also provided. Qaplà is a platform that enables the management of shipments and customer communications throughout the delivery process.

The e-commerce purchasing experience is further optimized at checkout, where InPost can be set as the preselected delivery option or the first available choice.

The project has already received positive initial feedback from the market: over 200 companies have submitted their applications, 54 merchants have already signed the contract to join the program, and 6 are already operational on the platform.

With InPost SMart, the Italian division of the Group strengthens its commitment to supporting the development of e-commerce in the country, offering small and medium enterprises the infrastructure and expertise of one of Europe's leading Out Of Home logistics operators.


About InPost
The InPost Group (AEX: INPST) is the leader in logistics solutions for e-commerce in Europe.           
Founded by Rafał Brzoska, the InPost Group is now the leading delivery platform for e-commerce that has revolutionized the parcel market in Poland. The first Locker appeared in Krakow in 2009 and quickly became an indispensable part of the online shopping process, ensuring speed and convenience. By the end of 2025, the InPost Group has more than 94,500 pickup points, including over 61,000 APMs and over 33,000 PUDOs in 9 countries (United Kingdom, France, Poland, Italy, Spain, Portugal, Belgium, Luxembourg, and the Netherlands). InPost also provides logistics and fulfillment services to e-commerce, collaborating with around 100,000 e-tailers. In 2024 alone, the company managed 1,4 billion parcels (+25% compared to 2023). For years, one of the priorities of the InPost Group has been the environmental situation. The Group's decarbonization strategy is an integral part of its corporate strategy. InPost has joined the SBTi initiative and aims to achieve NET-ZERO by 2040.

Instagram: https://www.instagram.com/inpost.it/ 
LinkedIn: https://www.linkedin.com/company/locker-inpost-italia/
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