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InPost: Italy reaches 10,000 OOH points thanks to 5,000th Locker,
driven by record Group growth

In a year of exceptional growth for InPost, a leading logistics group in Out Of Home (OOH) deliveries, its Italian division celebrates a significant milestone: reaching 10,000 out-of-home collection points, thereby strengthening its presence across the national territory. This success is crowned by the installation of the 5,000th locker, symbolizing InPost's expansion and its increasingly central role as a key player in e-commerce last-mile delivery in Italy.

This achievement comes within the context of an equally brilliant 2025 for InPost Group, which closed the year with strong growth in both financial and operational results. Total revenues reached 3.47 billion euros (+34% year-on-year), while volumes hit 1.4 billion parcels handled (+25% YoY). Adjusted EBITDA touched 967.3 million euros (+12% YoY). The expansion of the Group's OOH network also continues, now boasting 94,536 points (+17% YoY), driven in particular by the growth of lockers, which have reached 61,196 units (+30% YoY).

InPost's Steady Growth in Italy Fuels European Expansion

Italy is one of the markets with the highest development potential for the group. The achievement of 10,000 OOH points – including lockers and InPost Points – marks a significant milestone in the growth journey of the national network. To celebrate this success, the 5,000th locker was installed in Cremona, at the MediaWorld store: the locker was customized with celebratory graphics that aptly symbolize the expanding universe of InPost lockers in Italy. The choice of retailer is no coincidence: MediaWorld, the Experience Champion of consumer electronics, is a strategic partner that fully integrates InPost's offering, combining the delivery service of products purchased through their website www.mediaworld.it to a locker or an InPost Point and the in-store installation of lockers. This model enhances InPost's omnichannel approach and demonstrates how out-of-home can become an integral part of the shopping experience, generating qualified in-store traffic and new services for the end customer.

"The group's performance in 2025 demonstrates the solidity of our model and the ability to scale efficiently at the European level. In Italy, we are replicating this path with a sustained growth pace, focusing on capillarity, proximity, and integration with the local commercial fabric," comments Nicola D’Elia, Managing Director of InPost Italy. "The milestone of 10,000 OOH points, achieved also through the installation of the 5,000th locker, represents not only a quantitative result but also the confirmation of the value of partnerships with retailers like MediaWorld, with whom we are building a truly omnichannel ecosystem. This path highlights a structural change in the delivery habits of Italians, increasingly oriented towards flexible and sustainable solutions."

"The collaboration with InPost fits perfectly into our omnichannel evolution journey, aiming to make the shopping experience increasingly smooth, accessible, and integrated. In recent months, we have progressively expanded the presence of lockers within our network, now reaching over 15 installations, with very positive results both in terms of service usage and traffic generated in our stores," says Francesco Loseto, Sales Director North at MediaWorld. "Lockers offer a convenient and flexible pickup option, complementing existing services like pick-up and pick & pay, and they help strengthen customer relationships and the role of our stores as service hubs in the area."

InPost Italy in Numbers

In Italy, where InPost has been present since 2015 and became a courier in 2021, 2025 concluded with a +40% growth in volumes compared to the previous year. "2025 was a year of consolidation, but above all of industrial maturity: today we are ready to scale further, investing in infrastructure, digital, and our network," explains D'Elia.

Not only an increasingly profitable commercial strategy, which saw the entry of 300 new e-commerce businesses last year, and focuses on a new project dedicated to small and medium-sized enterprises, InPost SMart, but a model that aims for proximity and widespread coverage, transforming the locker into an infrastructure integrated into the urban and commercial fabric. "Every installed locker generates value for the local ecosystem: it increases footfall and visibility for the store, creating new purchasing opportunities," D'Elia continues. "It's not just about logistics, but a real driver of qualified traffic for retailers."




About InPost
The InPost Group (AEX: INPST) is the leader in logistics solutions for e-commerce in Europe.          
Founded by Rafał Brzoska, the InPost Group is now the leading delivery platform for e-commerce that has revolutionized the parcel market in Poland. The first Locker appeared in Krakow in 2009 and quickly became an indispensable part of the online shopping process, ensuring speed and convenience. By the end of 2025, the InPost Group has more than 94,500 pickup points, including over 61,000 APMs and over 33,000 PUDOs in 9 countries (United Kingdom, France, Poland, Italy, Spain, Portugal, Belgium, Luxembourg, and the Netherlands). InPost also provides logistics and fulfillment services to e-commerce, collaborating with around 100,000 e-tailers. In 2025 alone, the company managed 1,4 billion parcels (+25% compared to 2024). For years, one of the priorities of the InPost Group has been the environmental situation. The Group's decarbonization strategy is an integral part of its corporate strategy. InPost has joined the SBTi initiative and aims to achieve NET-ZERO by 2040.    
 
Instagram: https://www.instagram.com/inpost.it/ 
LinkedIn: https://www.linkedin.com/company/locker-inpost-italia/
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