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Lockers in supermarkets enhance the shopping experience for Italians:
research results from InPost
More than 90% of consumers[endnoteRef:1] endorse the use of lockers in supermarkets, as the out-of-home parcel delivery and collection service continues to gain popularity. These findings come from a survey carried out by InPost Italia – the Italian branch of the European multinational specializing in out-of-home deliveries – via its website and digital channels. [1:  94.02% of the 11,000 respondents to the InPost Italia survey reported this result.] 

The survey, conducted between January 13 and February 5, 2025, saw participation from over 11,000 consumers, and those who reported regularly using a locker located near a large-scale retail store appreciate the efficiency and convenience of the service, integrating it into their daily routine. This is an important trend, aligning Italian consumer choices more closely with those of Northern European countries, where out-of-home delivery is now a common practice.
The results confirm a clear correlation between the use of the service and shopping frequency at supermarkets:
· 77% of users say they "always" or "sometimes" shop when they go to pick up or send a package.
· 67.64% use the locker at least once a month, and 13.72% use it "several times a week".
· More than 85% are satisfied with the overall locker usage experience.
These findings confirm that the proximity of the logistics service is also a real added value for the store, contributing to generating foot traffic, increasing average spending, and building customer loyalty by offering an additional service. This is a significant result that supports InPost Italia's expansion goals at large-scale retail outlets across Italy, aiming to offer a service increasingly close to people's daily needs.
Among the most recent partnerships is the one with Multicedi, a leading company in Central-Southern Italy with various brands, including Decò, Dodecà, and Sebòn.
Pasquale Pelosio, Head of Network Acquisition at InPost Italia, comments: "This survey confirms that the integration between e-commerce and supermarkets is a real opportunity to create value, both for consumers and retailers. The collaboration with Multicedi is another step in this direction, and we will continue to invest in bringing increasingly convenient and sustainable solutions to local areas".
Currently, the agreement signed with the associated member of the Végé Group has already seen the activation of 16 InPost lockers at various stores located in major cities across Campania, Puglia, Lazio, and Molise; another 30 will be installed and activated in the coming months, extending coverage to Abruzzo as well.
"We are pleased with this strategic partnership with InPost, which allows us to offer fast, convenient, and innovative delivery and pick-up solutions, reinforcing our commitment to providing a more complete, satisfying, and cutting-edge shopping experience to our clientele", stated Giovanni Lupo, Marketing Manager at Multicedi.
To date, InPost has a network of over 3,500 lockers throughout Italy and over 5,000 pick-up points at neighborhood businesses.

About InPost
The InPost Group (AEX: INPST) is the leader in logistics solutions for e-commerce in Europe.
Founded by Rafał Brzoska, the InPost Group is now the leading delivery platform for e-commerce that has revolutionized the parcel market in Poland. The first Locker appeared in Krakow in 2009 and quickly became an indispensable part of the online shopping process, ensuring speed and convenience. By the end of the first quarter of 2025, the InPost Group has more than 83,000 pickup points, including over 50,000 APMs and over 33,000 PUDOs in 9 countries (United Kingdom, France, Poland, Italy, Spain, Portugal, Belgium, Luxembourg, and the Netherlands). InPost also provides logistics and fulfillment services to e-commerce, collaborating with around 100,000 e-tailers. In 2024 alone, the company managed more than a billion parcels (+22% compared to 2023). For years, one of the priorities of the InPost Group has been the environmental situation. The Group's decarbonization strategy is an integral part of its corporate strategy. InPost has joined the SBTi initiative and aims to achieve NET-ZERO by 2040.

About Gruppo Multicedi
Founded in 1993 in Pastorano (CE) by a group of Campanian entrepreneurs, it is now a leading company in the large-scale retail sector in Central-Southern Italy, primarily in Campania. The latest Nielsen - GNLC data from January 2025 records a market share in Italy of 1.39% (Hyper+Super+Self-Service+Discount), while in Campania, it records 15.43%, considering all formats: Hyper, Super, Self-Service, and Discount. In 2024, it registered a turnover of 1.7 billion euros through over 500 sales points, with Decò and the four proprietary brands: Adhoc Cash&Carry, Ayoka, Dodecà, and Sebòn. The Group currently employs over 1,700 direct employees. In 2020, together with partner Gruppo Arena, it established Decò Italia, a consortium company that manages the private label sector. Multicedi srl also includes the Flor do Cafè and Quarì stores. In January 2016, Multicedi joined the VèGè Group to create the largest Italian network in convenience activities, with over 3,500 points of sale across various brands involved, holding a 16.7% share within the group.
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